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Ø A product is something 
that is made in the 
factory; a Brand is 
something bought by a 
customer “

Stephen King-Developing New 
Brands
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Ø “Brands are the new
traditions “

Ø John Grant –The New Marketing 
Manifesto

Ø “The name,the 
distinction,the
expectation, that’s 
branding

Ø Sergio Zyman
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Ø The objective is to turn 
offerings into successful 
brands

Ø This thinking should 
start as soon as the 
NCE is discovered!
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Ø Every successful brand 
offering owns 
something, a core belief 
or feeling that sets it 
apart & creates a strong
identity
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Ø A brand must be 
differentiated in the 
marketplace

Ø Making consumers to 
identify it as different, 
better,special
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Ø So it will shape 
attitudes / opinions

Ø It will have enable 
consumer loyalty & 
establish a 
“relationship”
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Ø Based on the 
values of the offering

Ø I.e. what it does

Ø PLUS values from 
outside the product

Ø Expressive values
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Ø Customers will have an 
image of our company 
& its offering whether 
or not we work 
consciously to create 
one!
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Building Brands -for Impact Marketing 

Added
Values

Brand

Product

Packaging

Name

Price/cost effective

Positioning

Clinical Trials

Market

Endorsement

Corporate Brand

Franchise building

Disease

Promotional mix -
Advertising. PR, 
sALESFORCE

Promotional mix,
Advertising, PR, 
Med Ed,Salesforce

Functional Values

Form


